
 
Harmony Management: International Journal of Management Science and Business 

Volume.1, Number. 4, Year 2024 
p-ISSN : 3048-4189; p-ISSN : 3048-4189, Hal 102-115 

  DOI: https://doi.org/10.70062/harmonymanagement.v1i4.41    
Available online at: https://management.ifrel.org/index.php/HarmonyManagement 

Received: November 11, 2024; Revised: November 20,2024; Accepted: December 04,2024; Published : December 
06,2024     
 
 

 

The Influence of Price and Quality of Broiler Chicken on  

Consumer Purchase Decisions at the Mattirowalie  

Traditional Market, Barru Regency 
 

Aisyah1, Dhian Ramadhanty2, Rina Angriani3 
1,2,3Animal Husbandry Agribusiness, State Agricultural Polytechnic of Pangkajene 

Islands, Pangkep, Indonesia 
Email : aisyah906@yahoo.com; dhianquinsa77@gmail.com; 

 angrianirina00@gmail.com   

 
Abstract. Consumers in making purchases always consider matters related to the price and quality of a 

product to be purchased, some people do not prioritize quality over price but some other people make 

quality a consideration in purchasing broiler meat. This study aims to determine the effect of price and 

quality of broiler chicken on consumer purchasing decisions at Mattirowalie market. This research was 

conducted at Mattirowalie market, Barru Regency, South Sulawesi in March-April 2024. This study uses 

quantitative data obtained from observations of distributing questionnaires with 100 respondents, the data 

were analyzed using multiple linear regression with the help of SPSS version 26. The results showed that 

the results of multiple linear regression analysis of price variables had a negative or reciprocal effect and 

the quality of broiler chicken had a positive or unidirectional effect on consumer purchasing decisions. 

Partially shows that the price and quality of broiler chickens have a significant effect on consumer 

purchasing decisions while simultaneously the price and quality of broiler chickens together have a 

significant effect on consumer purchasing decisions. The coefficient of determination of the price and 

quality of broiler chicken is 56% on consumer purchasing decisions in the Mattirowalie market while the 

remaining 44% is influenced by other factors outside of the study. 
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1. INTRODUCTION  

Livestock business in national development is very important in building the 

overall economy of the community. Animal husbandry is one of the agricultural 

subsectors that plays an important role in fulfilling the need for animal protein. This is in 

line with population growth, education levels, public awareness of nutrition and food 

substances, especially protein, and the increasing ability of the community to utilize 

animal products that underlie the development of the livestock sector to become a source 

of growth that has an impact on increasing the income of farmers. The development of 

livestock businesses in Indonesia is currently increasingly high in market demand. In fact, 

there are promising prospects in the livestock business, besides that, people also need 

food that is rich in animal protein, one of which is chicken meat produced from broilers. 

The need for animal protein in Indonesia continues to grow every year until now. 

In 2021 the broiler population in Barru Regency reached 2,286,816 heads (Central Bureau 

of Statistics, 2022). The production rate of chicken meat in Indonesia in 2020 in Indonesia 

reached 3.27 million tons and in 2021 it increased to 3.42 million tons, for Barru Regency 

in 2020 it reached 263,203 tons of broiler meat production and in 2021 it increased to 

409,555 tons, especially the largest broiler meat production is in Barru District in the 
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latest data it is known that the number of broiler chickens slaughtered reached 212,969 

tons (Badan Pusat Statistik, 2022). The population of Barru District reached 186,910 

people, indicating that the people of Indonesia, especially Barru District, are fond of 

chicken meat to fulfill animal protein. 

A problem that is a dilemma for farmers and difficult to solve by farmers is the 

market aspect and the provision of production facilities that are not balanced with the 

selling price, so that it can make farmers afraid to take the risk of developing broiler 

farming on a large scale, so it is necessary to develop the broiler population (Salam et al., 

2006). Purchasing decisions are influenced by the ability of the farm business to attract 

buyers, and besides that, it is also influenced by factors outside the company. The 

purchasing decision-making process in everyone is basically the same, but one of the 

decision-making processes in everyone consists of five stages, including need 

recognition, information search, alternative evaluation, purchase decisions, and behavior 

after the purchase itself (Ariyanto and Dharma, 2021). The term purchasing decision can 

be interpreted as consumer behavior which aims to determine the decision development 

process in purchasing the goods and services offered. Many factors are considered by 

consumers before deciding to buy a product. Factors that are taken into consideration in 

consumer purchasing decisions in sales include one of the factors of price and product 

quality. 

The chicken farming business has a problem that is an obstacle for farmers, 

namely being afraid to take the risks faced to develop a broiler farming business, the risk 

referred to in this business is one of them is the risk of prices which are uncertain every 

day according to market prices, it is calculated at the beginning of breeding (DOC (Day 

Old Chick), feed, medicines in the process, besides the risk of quality of production where 

the company must pay attention to health to minimize high mortality rates and of course 

greatly affect sales. Another factor that can influence purchasing decisions is price. Prices 

that are affordable and in accordance with the quality or quality of the products offered 

are an important consideration for consumers. Price is the amount of money spent to get 

a product or service agreed upon and agreed upon between the seller and the buyer. The 

application of prices that suit consumers will increase consumer purchases which will 

lead to company revenue. 

The broiler farming business is carried out in the Mattirowalie traditional market 

located in Barru Regency which is one of the markets visited by many consumers because 

of its strategic location in the middle of the Barru city center, thus becoming a business 
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opportunity for traders, consumers in making purchasing decisions always consider 

matters related to the price and quality of a product to be purchased, some people do not 

attach importance to quality compared to price but some other people make quality a 

consideration in purchasing broiler chicken meat. The purpose of this study was to 

determine the effect of price and quality of broiler chicken on consumer purchasing 

decisions at Mattirowalie traditional market, Barru Regency. 

What is the purpose of the study? Why are you conducting the study? The main 

section of an article should begin with an introductory section that provides detailed 

information about the paper’s purpose, motivation, research methods, and findings. The 

introduction should be written in relatively nontechnical language, yet clear enough for 

an informed reader to understand the manuscript’s contribution.  

 

2. LITERATURE REVIEW  

Broiler chickens are livestock products that have an important role as meat 

producers in Indonesia to support the availability of animal protein. Broiler chickens are 

favored by many people for their meat. The advantages of broilers include very fast 

growth with high body weight in a relatively short time, small feed conversion, ready to 

be slaughtered at a young age and produce soft fibrous meat quality (Subowo and Saputra, 

2019). 

Broiler chickens and local chickens are one of the sources of chicken meat in 

Indonesia. People prefer to consume chicken meat because the price of meat is relatively 

affordable, does not require a long time in processing, broiler chickens are the most 

economical livestock when compared to other livestock, the increase / production of meat 

in a relatively fast and short 4-5 weeks of meat production can already be marketed or 

consumed. The high market demand for chicken meat is directly proportional to the 

increase in chicken production (Susanto, 2014). 

The reason people consume chicken meat is because it has high nutritional 

content, soft texture and relatively cheap price. Children and adults can consume chicken 

meat because chicken meat has a soft and smooth texture and contains protein, fat, 

minerals and calories (Rahmat, 2018). Chicken meat consumption in Indonesia in 2018-

2021 continues to increase with the average broiler meat consumption reaching 5.57 

kg/capita/year. 

According to Setiadi (2003), purchasing decisions are an integration process that 

combines knowledge to evaluate two or more alternative behaviors, and choose one of 
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them. The result of this integration process is a choice that is presented cognitively as a 

desire to behave. According to Basu et al. (2014), a purchase decision is a buyer to make 

a decision whether to buy or not. If it is considered that the decision taken is to buy, then 

the buyer will encounter a series of decisions regarding the type of product, product form, 

brand, seller, quantity, purchase time and payment method. According to (Kotler and 

Keller in Wahyudi, 2021) purchasing decisions are influenced by basic psychology which 

plays an important role in understanding how consumers make their purchasing decisions. 

From the above explanation, it can be concluded that a purchase decision is to buy the 

most preferred brand from two or more alternative choices. 

Price is often the main consideration for consumers before deciding to buy a 

product. The value of money that must be paid by consumers to the seller for the goods 

or services they buy. In other words, price is the value of an item determined by the seller. 

Some also say that the definition of price is the amount of money charged to consumers 

to benefit from a product (goods / services) purchased from a seller or manufacturer. 

According to Kotler and Armstrong (2013), the definition of price is the amount of money 

charged for a product (goods or services), or the amount of value that consumers must 

pay in order to benefit from the product. Meanwhile, according to Kotler (2013), the 

definition of price is the amount of money charged to a product or service. This means 

that price is the amount of value that consumers must pay in order to own or benefit from 

a product or service. 

According to Kotler (2009), quality is defined as the overall characteristics and 

properties of goods and services that affect the ability to meet stated and implied needs. 

According to Kotler and Armstrong (2013), quality is a characteristic of the product in its 

ability to meet specified and definite needs. According to Garvin and Timpe (2011), 

quality is the advantage possessed by the product. Quality in the view of consumers is 

what has quality in the view of the manufacturer when issuing a product, commonly 

known as actual quality. 

 

 

3. METHODS  

This research was conducted in Mattirowalie Market, Barru Regency, South 

Sulawesi. This research was conducted in March-April 2024. 

Research instruments are tools used by researchers in collecting data. The 

instruments used in this study are pens, cellphones, and questionnaires as equipment used 
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to obtain the data and information needed. The scale used in this study is a Likert scale. 

According to Churchill (2005), the Likert scale is one of the most frequently used attitude 

measurement techniques in marketing research. Respondents choose the answers that 

have been provided on a Likert scale of 1-5, namely:  

a. Strongly Disagree (SD)  

b. Disagree (D)  

c. Less Agree (LA)  

d. Agree (A)  

e. Strongly Agree (SA) 

The data collection methods used in this study are:  

a. Observation  

According to Sujarweni in Harwandi (2019), observation is the systematic observation 

and recording of symptoms that appear on the object of research. In this study, 

observation was carried out by directly visiting the research location, namely the 

Mattirowalie traditional market, Barru District to obtain data and information regarding 

respondent data, data related to the effect of price and quality of broiler chickens on 

consumer purchasing decisions in the Mattirowalie traditional market. 

b. Questionnaire  

According to Widiasworo (2019), a questionnaire is a research instrument in the form of 

a list of questions or statements in writing that must be answered or filled in by the 

respondent in accordance with the instructions for filling it out. The questionnaire used 

in this study uses a closed questionnaire where the answers are predetermined. In this 

study, the respondents will be consumers who buy broiler chickens at the Mattirowalie 

traditional market. This research uses a questionnaire as a list of statements given to 

consumers in the Mattirowalie traditional market. 

This data analysis is a stage after data from all respondents and other sources have 

been collected. Then, the data is processed into information so that it is easy to understand 

and can find conclusions. The data analysis technique was carried out with the help of the 

SPSS 26 (Statictical Package for the Social Sciences) computer program. 

The classical assumption test is carried out to determine the condition of the data 

which then determines the appropriate analysis model. The classical assumption tests 

used in this study are normality test, linearity test and heteroscedacity test. Hypothesis 

testing was carried out using multiple linear regression analysis, which is an analysis to 

measure the magnitude of the influence between two or more independent variables on 
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one dependent variable and predict the dependent variable using the independent variable, 

and predict the value of the dependent variable using the independent variable. 

 

4. RESULTS 

1. Price (X1) 

The results of consumer responses in the Mattirowalie market on the price variable 

can be explained in Table 1 below:  

Table 1 Price Variable Questionnaire Score (X1) 

Items 
SA A LA D SD 

Total 

F 

Total 

% 

F % F % F % F % F % 100 100 

X1.1 37 37 59 59 4 4 0 0 0 0 100 100 

X1.2 43 43 54 54 2 2 1 1 0 0 100 100 

X1.3 51 51 45 45 3 3 1 1 0 0 100 100 

X1.4 27 27 69 69 4 4 0 0 0 0 100 100 

X1.5 17 17 72 72 9 9 2 2 0 0 100 100 

Source: Primary data after processing, 2024 

Based on Table 1 frequency test, it can be seen that the respondent's answer data 

from the questionnaire displays 5 statement items regarding the Price variable (X1), the 

respondent's answer with the highest score of 51 or 51% is on statement item X1.3 with 

a strongly agreed statement. Item X1.3 is a statement that reads “The price of broiler 

chicken set at the Mattirowalie market provides satisfaction for consumers”, this shows 

that consumers will choose to shop at the Mattirowalie market because it provides broiler 

chicken products at a price set according to consumer satisfaction. 

2. Broiler Chicken Quality (X2) 

The results of consumer responses in the Mattirowalie market on the broiler 

chicken quality variable can be explained in Table 2 below: 

Table 2 Broiler Quality Variable Questionnaire Score (X2) 

Items 
SA A LA D SD 

Total 

F 

Total 

% 

F % F % F % F % F % 100 100 

X2.1 36 36 58 58 5 5 1 1 0 0 100 100 

X2.2 42 42 53 53 5 5 0 0 0 0 100 100 

X2.3 65 65 33 33 2 2 0 0 0 0 100 100 

X2.4 34 34 61 61 5 5 0 0 0 0 100 100 

X2.5 39 39 57 57 4 4 0 0 0 0 100 100 
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X2.6 49 49 51 51 0 0 0 0 0 0 100 100 

X2.7 34 34 40 40 21 21 5 5 0 0 100 100 

X2.8 59 59 40 40 1 1 0 0 0 0 100 100 

Source: Primary data after processing, 2024 

Based on Table 2 frequency test, it can be seen that the respondent's answer data 

from the questionnaire displays 8 statement items regarding the broiler chicken quality 

variable (X2), the respondent's answer with the highest score of 65 or 65% is on the X2.3 

statement item with a strongly agreed statement. Item X2.3 is a statement that reads “The 

quality of broiler meat in the Mattirowalie market does not use preservatives” broiler 

chicken products in the Mattiowalie market do not use preservatives according to 

consumer desires ”, this shows that consumers will choose to shop at the Mattirowalie 

market because it provides broiler chicken products without preservatives. 

3. Purchase Decision 

The results of consumer responses in the Mattirowalie market on the broiler 

purchasing decision variable can be explained in Table 3 below:  

Table 3 Purchase Decision Variable Questionnaire Score (Y) 

Items 
SA A LA D SD 

Total 

F 

Total 

% 

F % F % F % F % F % 100 100 

Y1 40 40 60 60 0 0 0 0 0 0 100 100 

Y2 52 52 46 46 2 2 0 0 0 0 100 100 

Y3 43 43 56 56 1 1 0 0 0 0 100 100 

Y4 39 39 61 61 0 0 0 0 0 0 100 100 

Y5 26 26 68 68 3 3 3 3 0 0 100 100 

Source: Primary data after processing, 2024 

Based on Table 3, it can be seen that the respondents' answers from the 

questionnaire by displaying 5 statement items regarding the purchasing decision variable 

(Y), the respondent's answer with the highest score of 52 or 52% was on the statement 

item Y2 “I made a purchase of broiler chicken because it was better than other chickens”. 

It can be concluded that broiler chickens are better than other chickens in the Mattirowalie 

Market because the prices are quite affordable so that many consumers are interested in 

buying broiler chickens, besides that consumers also feel that their needs are quite 

fulfilled with the products offered at the Mattirowalie market. 

4. Multiple Linear Regression Test  
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Multiple linear regression analysis is a testing tool used to test hypotheses. This 

analysis is used to measure the strength of the relationship between the independent 

variable and the dependent variable, as well as to show the direction of the relationship 

between these variables. 

Table 4 Multiple Linear Regression Test 

Variables Coefficient B Standard Error 

Constant 18.789 4.635 

Price (X1) -0.277 0.139 

Broiler Quality (X2) 0.259 0.113 

Table 4 shows the coefficient value B, which is the form of a regression equation 

that can be generated as follows: 

𝑌 = 18.759 − 0.277. 𝑋1 + 0.259. 𝑋2 + 𝑒𝑖 

Based on the results of the equation above, the value of the regression coefficient 

can be interpreted as follows: 

- The constant coefficient is positive at 18.759 as a result of multiple linear regression, 

here the constant 18.759 means a positive effect. This means that when the better the 

price value and quality of broiler chickens provided, it will increase purchasing 

decisions.  

- The price coefficient (X1) has a coefficient value of -0.277. This indicates that the 

price coefficient (X1) is negative (inversely proportional) to purchasing decisions (Y). 

If the price changes by 1%, the purchasing decision will increase by -0.277%. This 

means that the higher the price of broiler chicken, the lower the purchasing decision 

and vice versa, the lower the price of broiler chicken, the higher the purchasing 

decision.  

- The coefficient of broiler quality (X2) is positive value of 0.259. This indicates that 

the variable price coefficient (X2) has a positive influence (unidirectional) on 

purchasing decisions (Y). If the quality of broiler chicken (X2) changes by 1%, the 

purchasing decision will increase by 0.259%. This means that the better the quality of 

broiler chicken, the higher the value of purchasing decisions. 

 

5. DISCUSSION  

1. The Effect of Price on Purchasing Decisions 

Based on the test results in this study, it shows that the price variable (X1) shows 

a significant relationship between the price variable and purchasing decisions, it is known 
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that the significant value is 0.049ttabel (1.984), it can be concluded that partially it has a 

negative but significant effect on purchasing decisions partially. Where if the price 

increases, the purchasing decision for broiler chickens will decrease, and vice versa. This 

shows that the higher the price offered at the Mattirowalie market, the consumer will not 

make a purchase and if the quality does not match the price set by the seller, the consumer 

will not make a purchase. Where the price is indeed an important thing in making a 

purchase, that way the price influences consumer purchasing decisions. In accordance 

with the results of research by Supriyono et al. (2015), that price has a strong enough 

influence on purchasing decisions. 

Mattirowalie Market is a market that provides livestock products, one of which is 

broiler chicken. At the time of the research, the price of chicken in Mattirowalie Market 

varied greatly, ranging from the lowest price of IDR 45,000 to the middle price of IDR 

55,000. Price is the most important thing considered by consumers before making a 

purchase of a product and service in the hope that consumers will get a cheaper price, 

consumers hope that with a lower price, more consumers will buy the product. This is in 

accordance with the assessment of Rahmat (2018), that the cost is very much considered 

by buyers with the assumption that if the price offered is higher, it is almost certain that 

the buyer will not make a purchase. 

Based on the frequency test table of statements regarding the price variable (X1), 

the respondent's answer with the highest score on the statement item X1.3 “the price of 

broiler chicken set at the Mattirowalie market provides satisfaction for consumers”, while 

the statement with the lowest score is item X1.5 “consumers get a discount when buying 

a lot of broiler chicken at the Mattirowalie market”. So it can be concluded that consumer 

purchasing decisions in the Mattirowalie market with prices that have been set are in 

accordance with consumer satisfaction. However, there are still consumers who do not 

agree that the price of broiler chickens set provides satisfaction, therefore the 

Mattirowalie market needs to consider pricing again in order to attract more consumers. 

Consumers are satisfied with broiler chicken products in accordance with consumer 

satisfaction where the price of broiler chicken is quite affordable but in accordance with 

consumer satisfaction. This is in accordance with what Hidayati (2018) stated, arguing 

that affordable prices, cheaper prices, price compatibility with product quality for 

consumers are factors in purchasing decisions. 

2. The Effect of Broiler Chicken Quality on Purchasing Decisions 
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Based on the test results of broiler chicken quality (X2), it shows that there is a 

significant relationship between the broiler chicken quality variable and purchasing 

decisions, it is known that the sig value is 0.024 t table (1.988), it can be concluded that 

partially the broiler chicken quality variable has a significant and positive influence on 

consumer purchasing decisions on broiler chicken products in the Mattirowalie market. 

This shows that the higher the quality of broiler chickens in the Mattirowalie market, the 

consumer purchasing decisions for broiler chicken products will increase. Consumers will 

pay attention to the quality of an item and product in purchasing goods and services. The 

poor quality of broiler meat will affect consumers in purchasing decisions and will move 

to another place to buy the same product with a different quality. This is in accordance 

with research by Hamka (2014), that the variable quality of goods affects purchasing 

choices. It can be concluded that from previous research and also from the tests carried 

out by the author that product quality is a variable that influences research decisions, 

although there are differences with previous research regarding how much influence 

product quality has on purchasing decisions. The better the product quality is perceived 

by consumers, the higher the level of purchasing decisions, so that it will have a positive 

impact on sales. 

The chicken sold at the Mattirowalie market is a live chicken so that the quality 

of the chicken is maintained, the chicken will be cut on the spot when a consumer buys 

the chicken so that the quality of the chicken meat is still fresh, in this way it will attract 

and will gain the trust of consumers to make purchasing decisions because consumers 

believe that the chicken sold is chicken that has good quality without a mixture of 

preservatives and the chicken meat is also still fresh because it is not stored for a long 

time. consumer confidence is getting higher to buy broiler chicken at Mattirowalie Market 

because they see first hand how the chicken sales process is there. 

Based on the frequency test table of the statement regarding the broiler chicken 

quality variable (X2), the respondent's answer with the highest score is in the statement 

X2.3 “The quality of broiler meat in the Mattirowalie market does not use preservatives” 

broiler chicken products in the Mattiowalie market do not use preservatives according to 

consumer desires ”, this shows that consumers will choose to shop at the Mattirowalie 

market because it provides broiler chicken products without preservatives. While the 

respondent's answer with the lowest score is in the statement X2.7 “The quality of broiler 

chicken offered does not have a fishy odor as desired by consumers” and X2.4 “The 

quality of broiler chicken offered is in accordance with the weight of consumer needs”, it 
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can be concluded that there are still many consumers who disagree with the statement that 

broiler chicken does not have a fishy odor and the weight of broiler chicken as desired is 

still not what consumers want. This shows that the variety, aroma, skin, weight and 

neatness of the meat sold at Puri market are in accordance with customer expectations. 

This is in accordance with the assessment of Widowati and Purwanto (2014), that the 

better the quality of the goods, the higher the likelihood of the product being purchased. 

3. The Effect of Price and Quality of Broiler Chicken on Purchasing Decisions 

The results of testing simultaneously together the variables of price and quality of 

broiler chicken have a significant effect on consumer purchasing decisions on broiler 

chicken products in the Mattirowalie market. Consumers will be interested in buying 

products offered by sellers in the Mattirowalie market if the pricing is diverse, affordable, 

and in accordance with the quality of the product, with this consumers adjust the price to 

the quality of broiler chicken. In addition, the price and quality of broiler chickens also 

affect consumer purchasing decisions, the quality of broiler chickens in the Mattirowalie 

market is said to be good because the chicken is cut on the spot when someone buys, so 

as to maintain the freshness of broiler chickens, of course the quality of broiler chickens 

offered can attract consumers in purchasing decisions on broiler chicken products in the 

Mattirowalie market. This is supported by research conducted by Hamka (2014), which 

shows that the price and quality of broiler chicken has a significant effect on purchasing 

decisions. 

 

 

 

 

6. CONCLUSION  

Based on the results of the research that has been carried out, the authors can 

conclude the following regarding the effect of price and quality of broiler chickens on 

consumer purchasing decisions at the Mattirowalie market: 

1. Stastitic testing in multiple linear regression variable price has a negative or inversely 

proportional effect on consumer purchasing decisions. While in multiple linear 

regression the broiler quality variable has a positive or unidirectional effect on 

consumer purchasing decisions, it can be concluded that in multiple linear regression 

the price (X1) has a negative or reciprocal effect and the quality of broiler chicken 

(X2) has a positive or unidirectional effect on consumer purchasing decisions (Y).  



 
 
 
 

The Influence of Price and Quality of Broiler Chicken on Consumer Purchase  
Decisions at the Mattirowalie Traditional Market, Barru Regency 

113         HARMONY MANAGEMENT - VOLUME.1, NUMBER. 4, YEAR 2024  
 
 
 

2. Partial statistical testing of the price variable has a negative and significant effect on 

consumer purchasing decisions, it can be concluded that partially there is a significant 

effect of price (X1) on consumer purchasing decisions (Y). Partially, the quality of 

broiler chickens has a positive and significant effect on purchasing decisions, it can 

be concluded that partially there is a significant effect of broiler chicken quality (X2) 

on purchasing decisions (Y).  

3. Simultaneous statistical testing of price (X1) and broiler quality (X2) together have a 

significant and positive effect on purchasing decisions (Y) of consumers in the 

Mattirowalie market.  

4. Statistical testing of the coefficient of determination of price (X1) and quality of 

broiler chicken (X2) on purchasing decisions (Y) of consumers in the Mattirowalie 

market by 56% while the remaining 44% is influenced by other factors outside of the 

study. 

 

7. REFERENCES 

Ainun, A., Hamzah, A., & Yusriana, Y. (2023). Pengaruh kualitas produk dan harga 

terhadap keputusan pembelian telur ayam broiler pada Toko Anna di Desa 

Pondong Baru Kecamatan Kuaro. Jurnal Riset Manajemen, 1(2), 165-175. 

Badan Pusat Statistik Kabupaten Barru. (2021). Kabupaten Barru dalam angka. 

https://barrukab.bps.go.id/ (Diakses pada 28 Januari 2024). 

Bakti, U., Hairudin, H., & Maria, S. A. (2020). Pengaruh kualitas pelayanan, produk, dan 

harga terhadap minat beli pada toko online Lazada di Bandar Lampung. Jurnal 

Ekonomi, 22(1), 101-118. 

Basu, S., & Hani, U. (2014). Manajemen pemasaran (Analisis perilaku konsumen). 

Liberty Yogyakarta. 

Churchill, G. A. (2005). Dasar-dasar riset pemasaran (Edisi ke-4, Jilid I, Alih Bahasa). 

Jakarta: Fakhru. 

Fakhru, R., & Yasin, H. (2014). Strategi pemasaran. Alfabeta, Bandung. 

Garvin, D. A., & Timpe, A. D. (2011). Kano model: Customer satisfaction through 

product quality. Total Quality Management. Alton: McGraw Hill. 

Ghozali, I. (2016). Aplikasi analisis multivariat dengan program IBM SPSS 23 (Edisi ke-

8, Cetakan ke-7). Badan Penerbit Universitas Diponegoro, Semarang. 

Gunarsih, C. M., Kalangi, J. A. F., & Tamengkel, L. F. (2021). Pengaruh harga terhadap 

keputusan pembelian konsumen di Toko Pelita Jaya Buyungon Amurang. Jurnal 

Productivity, 2(1), 69-72. 

https://barrukab.bps.go.id/


 
 
 
 

p-ISSN : 3048-4189; p-ISSN : 3048-4189, Hal 102-115 
 

Hajis, R. (2018). Analisis faktor-faktor yang mempengaruhi permintaan daging ayam 

broiler di Kota Pematangsiantar. Jurnal Agribisnis, 9(1), 17-31. 

Hamka, H. (2014). Pengaruh harga dan kualitas terhadap keputusan pembelian ayam 

potong di Pasar Gamalama. Jurnal Agribisnis Perikanan, 7(1), 18-24. 

Hardjosworo, P. S., & Rukmiasih, M. S. (2000). Meningkatkan produktivitas ayam ras 

pedaging di Indonesia. Penebar Swadaya, Jakarta. 

Hidayati, A. N. (2017). Investasi: Analisis dan relevansinya dengan ekonomi Islam. 

Jurnal Ekonomi Islam. 

Ismanto, A., Try, J., & Jurusan Peternakan, Fakultas Pertanian, Universitas Mulawarman. 

(2018). Analisis sikap dan kepuasan konsumen terhadap atribut produk karkas 

ayam pedaging segar di pasar tradisional Kota Samarinda. Jurnal Ilmu 

Peternakan dan Veteriner Tropis, 8(2), 71-82. 

Kotler, P., & Armstrong, G. (2013). Prinsip-prinsip pemasaran (Edisi ke-13, Jilid 1). 

Erlangga, Jakarta. 

Lasimpala, L., Nuryani, N., Ramadhani, F., & Kau, M. (2021). Gambaran pola makan 

dan pengetahuan sindrom metabolik pada kelompok dewasa. Gorontalo Journal 

of Nutrition and Dietetic, 1(2), 64-73. 

Maulana, H. (2017). Kebersihan sebagai dimensi kualitas ayam boiler: Studi kasus di 

pasar tradisional Kota Cirebon. Jurnal Penelitian Peternakan, 9(2), 80-90. 

Putra, G., Arifin, Z., & Sunarti. (2017). Pengaruh kualitas produk terhadap keputusan 

pembelian dan dampaknya terhadap kepuasan konsumen (Survei pada mahasiswa 

Administrasi Bisnis Fakultas Ilmu Administrasi angkatan 2013 dan 2014 

Universitas Brawijaya yang melakukan pembelian paket data kampus). Jurnal 

Administrasi Bisnis, 48(1), 127-128. 

Putri, D., Firdaus, R., & Juhari, J. (2022). Analisis harga dan kualitas produk terhadap 

keputusan pembelian daging ayam di Pasar Induk Kota Pangkalpinang. JEM 

Jurnal Ekonomi dan Manajemen, 8(1), 113-120. 

Rahman, A. (2010). Strategi dasyat marketing mix for small business: Cara jitu 

merontokkan pesaing. TransMedia, Jakarta. 

Saunders, M., Lewis, P., & Thornhill, A. (2016). Research methods for business students 

(7th ed.). Pearson, Harlow. 

Siregar, A. P. (2005). Pengaruh jenis ayam dan potongan karkas terhadap kadar asam 

lemak jenuh daging ayam broiler. Jurnal Peternakan, 28(3), 128-137. 

Subowo, E., & Saputra, M. (2019). Sistem informasi peternakan ayam broiler di 

Kabupaten Pekalongan berbasis web dan android. Surya Informatika, 6(1), 53-65. 

Sugiono. (2020). Metode penelitian kuantitatif, kualitatif dan R&D. Bandung: Alfabeta. 



 
 
 
 

The Influence of Price and Quality of Broiler Chicken on Consumer Purchase  
Decisions at the Mattirowalie Traditional Market, Barru Regency 

115         HARMONY MANAGEMENT - VOLUME.1, NUMBER. 4, YEAR 2024  
 
 
 

Sujarweni, V. (2015). Metodologi penelitian bisnis dan ekonomi (33rd ed.). Yogyakarta: 

Pustaka Baru Press. 

Tjiptono, F. (2016). Pemasaran jasa-prinsip, penerapan, dan penelitian. Andi Offset, 

Yogyakarta. 

Wahyudi, Y. (2021). Praktik strategi pemasaran di era revolusi 4.0. CV Budi Utama, 

Yogyakarta. 

Wardandy, I. S., Mukson, & Prastiwi, W. D. (2022). Faktor-faktor yang mempengaruhi 

keputusan pembelian daging ayam broiler. Jurnal Litbang Patikab, 18(1), 1-16. 

Widiasworo, E. (2019). Menyusun penelitian kuantitatif untuk skripsi dan tesis (Vol. 

140). Araska Publisher. 

Wong, L., Selvanathan, E. A., & Saroja, S. (2013). Changing pattern of meat consumption 

in Australia. International Journal of Business, Griffith University, Australia. 

 


