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Abstract. This research aims to understand the role of Ambition for Freedom in entrepreneurship learning as a 

motivation for students to become entrepreneurs at SMKN 1 JETIS Mojokerto. Using a phenomenological approach, 

this research explores the subjective experiences of students involved in entrepreneurial learning and how Ambition 

for Freedom contributes to shaping their motivation to enter the world of entrepreneurship. Data was collected 

through in-depth interviews with 10 students of SMKN 1 JETIS Mojokerto who had an interest in entrepreneurship, 

as well as observations of entrepreneurial learning activities in class. Research findings show that students who feel 

freedom in determining their business tend to have higher motivation to become entrepreneurs, especially because 

they feel empowered to explore creative ideas and make decisions independently. Ambition for Freedom was found to 

be an important factor that encourages students to overcome challenges and start businesses. This research 

contributes to the understanding of how elements of freedom in entrepreneurship education can increase students' 

interest and readiness for entrepreneurship, and suggests integrating aspects of freedom in the design of the 

entrepreneurship curriculum at SMKN 1 JETIS Mojokerto. 
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1. INTRODUCTION 

Entrepreneurship learning at SMKN 1 JETIS Mojokerto plays a very important role in 

preparing students to face the challenges of the economy and the ever-evolving world of work. 

With the increasingly tight competition in the world of work, entrepreneurship is considered an 

alternative to creating jobs and increasing individual competitiveness. Entrepreneurship learning 

at SMKN 1 JETIS Mojokerto not only provides technical skills, but also non-technical skills such 

as creativity, adaptability, and risk management that are very much needed by students to 

overcome challenges in the business world. Entrepreneurship education is expected to prepare 

students to become individuals who are not only able to work, but also able to create business 

opportunities and innovation. Research (Kirana Dewi & Prianthara, 2022; Rauf et al., 2021; 

Sulistyowati et al., 2023 ) shows that good entrepreneurship education can equip students with the 

skills needed to innovate and work independently. 
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However, although entrepreneurship has been introduced in many SMKN 1 JETIS 

Mojokerto, the main problem that is often faced is the low motivation of students to become 

entrepreneurs. Many students of SMKN 1 JETIS Mojokerto prefer to work in the formal sector as 

employees after graduating, on the grounds that they feel safer and more stable than starting their 

own business. This happens because most students do not see entrepreneurship as a profitable 

option or they feel they lack the knowledge and skills to start their own business. This is in line 

with the findings of (Tomy & Pardede, 2020; Trisiana et al., 2020) which show that low motivation 

to become entrepreneurs among students is caused by misperceptions about entrepreneurship, such 

as fear of failure and high uncertainty. 

In this context, the concept of Ambition for Freedom becomes relevant. Ambition for 

Freedom refers to an individual's desire to control their life, including in terms of finances and 

business decisions. This concept is closely related to the understanding that entrepreneurship can 

provide the freedom to innovate, determine one's own business direction, and overcome challenges 

independently without being tied to a rigid organizational structure. According to (Amofah & 

Saladrigues, 2022; Shpeizer, 2019), this freedom provides a strong motivation for individuals to 

start a business, because they can plan and execute their ideas more flexibly and creatively. This 

is in accordance with the view of (Küttim et al., 2019 ) who emphasize that the freedom to innovate 

is the essence of entrepreneurship, which encourages individuals to overcome limitations and take 

advantage of existing opportunities. 

However, even though entrepreneurship provides opportunities for freedom, students of 

SMKN 1 JETIS Mojokerto still face challenges in finding motivation to enter the business world. 

External factors such as support from family, social environment, and teachers greatly influence 

students' decisions to start a business. Research (Lackéus, 2020; Martínez-Gregorio et al., 2021 ) 

shows that strong social support can increase students' self-confidence to become entrepreneurs. 

In addition, entrepreneurship learning based on real experiences, such as internships or practical 

work, can provide a clearer picture of the challenges and opportunities in the business world. 

Therefore, this study focuses on understanding how Ambition for Freedom can be a motivational 

factor that influences the entrepreneurial interests and actions of students of SMKN 1 JETIS 

Mojokerto, and how this can be applied in the design of more effective entrepreneurship learning. 
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This research is very relevant to identify and understand the motivational factors that can 

encourage students to become entrepreneurs, especially through the concept of Ambition for 

Freedom . By understanding how the concept of freedom in entrepreneurship can affect students, 

this research is expected to contribute to the development of a more inclusive entrepreneurship 

curriculum and empower students to take the initiative in entrepreneurship. This approach is 

expected to increase students' motivation to see entrepreneurship not only as a path to achieving 

financial freedom, but also as a means to express their ideas and creativity and achieve a better 

future. 

 

2. LITERATURE REVIEW 

Entrepreneurship Concept in Vocational High School Education 

Entrepreneurship is a process that includes the ability to identify opportunities, plan, 

organize, and manage a business to achieve certain goals, often with risk and uncertainty. In the 

context of vocational high school education, entrepreneurship is an integral part of learning that 

aims to prepare students with the skills and knowledge needed to become successful entrepreneurs. 

In Indonesia, entrepreneurship education in vocational high schools is increasingly important to 

equip students with practical skills that are relevant to the business world and industry. By teaching 

entrepreneurial skills, such as business planning, marketing, financial management, and innovation 

and creativity, vocational high schools are expected to produce graduates who are ready to create 

jobs, not just look for jobs (Younis et al., 2020). The approach to entrepreneurship education in 

vocational high schools can vary, from a theoretical approach that prioritizes knowledge of the 

basics of entrepreneurship, to a practical approach that provides students with the opportunity to 

interact directly with the business world through internship programs or small business projects. 

According to (Melugbo et al., 2020), effective entrepreneurship education must involve the 

development of practical business skills and strategic thinking that enable students to think 

creatively and solve problems innovatively. Thus, entrepreneurship in vocational schools not only 

teaches theory but also involves direct experience that can increase students' motivation to enter 

the business world. 

Motivation Theory in Entrepreneurship 

Motivation is the main factor that influences a person's decision to act in achieving their 

goals, including in entrepreneurship. In the context of entrepreneurship education, motivation 

theory can be explained through various approaches, one of which is Maslow's theory of needs. 
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Maslow (1943) stated that individual motivation comes from hierarchical needs, starting from 

basic needs such as food and shelter, to the need to achieve self-potential (self-actualization). In 

the context of entrepreneurship, the need to achieve self-potential is often the driving force for 

individuals to become entrepreneurs, because entrepreneurship gives them the freedom to realize 

their own ideas and ambitions. In addition, Herzberg's motivation theory which emphasizes 

motivating factors such as achievement, recognition, and responsibility is also relevant in 

entrepreneurship. According to Herzberg (1959), these motivators can encourage individuals to 

seek challenges and opportunities in entrepreneurship. In entrepreneurship education, teaching that 

prioritizes the development of ideas and creativity can serve as a significant motivating factor for 

students to start a business. One of the motivational concepts that is increasingly attracting 

attention in the world of entrepreneurship is Ambition for Freedom , which refers to the drive of 

individuals to seek freedom in making decisions and designing their own future. According to 

(Husain, 2022), Ambition for Freedom in the context of entrepreneurship includes not only 

financial freedom, but also freedom in thinking and acting, which allows individuals to develop 

their potential. This concept is very relevant in entrepreneurship education at SMKN 1 JETIS 

Mojokerto, where students often look for ways to overcome the limitations that exist in the 

traditional education system or the world of work. By developing Ambition for Freedom , students 

can be more motivated to start their own businesses, despite the challenges and uncertainties they 

may face. 

Phenomenology in Educational Research 

Phenomenology is a qualitative research approach that focuses on understanding 

individuals' lived experiences from their own perspectives. Phenomenology was first introduced 

by Edmund Husserl (1931), who focused on subjective experiences and the meanings constructed 

by individuals in their social contexts. In educational research, the phenomenological approach is 

very useful for gaining an in-depth understanding of students' experiences, especially in 

understanding more complex phenomena such as entrepreneurial motivation. The application of 

phenomenology in research on entrepreneurial motivation allows researchers to understand how 

vocational high school students feel and interpret the drive to become entrepreneurs in their lives. 

Through in-depth interviews or observations, researchers can explore students' more personal 

experiences, such as how they see entrepreneurship as a path to freedom or how they overcome 

obstacles and challenges in realizing their entrepreneurial ideals. For example, research by (Pérez-
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Macías et al., 2022 ) shows that entrepreneurship can be seen as a subjective process influenced 

by an individual's desire to achieve freedom through innovation. In this study, phenomenology 

allows a deeper understanding of how SMKN 1 JETIS Mojokerto students feel and interpret 

Ambition for Freedom as their driving force in entrepreneurship. Thus, phenomenology becomes 

a very relevant approach in entrepreneurial motivation research, because it allows researchers to 

uncover students' subjective experiences in a broader social and cultural context. This approach 

can provide new insights into how internal factors such as Ambition for Freedom can influence 

students' entrepreneurial actions, as well as how entrepreneurship education can be adapted to 

enhance their motivation. 

 

3. RESEARCH METHODS 

This study uses a qualitative approach with a phenomenological approach to understand 

the subjective meaning given by SMKN 1 JETIS Mojokerto students to their experiences in 

entrepreneurship learning, especially related to Ambition for Freedom as an internal drive to 

become an entrepreneur. The phenomenological approach was chosen because it allows 

researchers to explore students' life experiences in depth and understand how they interpret 

entrepreneurship and the freedom they want to achieve through their efforts. According to 

(Creswell, 2019a), the phenomenological approach provides a rich understanding of how 

individuals understand their experiences in their social context. Therefore, phenomenology is very 

relevant in exploring the thoughts and motivations of SMKN 1 JETIS Mojokerto students 

regarding entrepreneurship, which is often influenced by the desire to achieve financial and 

personal freedom through entrepreneurship. 

This research was conducted at SMKN 1 JETIS Mojokerto, East Java, which has an 

entrepreneurship learning program. This location was chosen because SMKN 1 JETIS Mojokerto 

is an educational institution that plays an important role in preparing students for the world of work 

or becoming entrepreneurs. The subjects of the study were students who took entrepreneurship 

learning, with a focus on those who had an interest or experience in entrepreneurship. The 

determination of this subject was carried out by selecting students who could provide in-depth 

insights into their motivations for entrepreneurship, which were believed to be able to make a 

significant contribution to the understanding of this research. The phenomenological approach 

allows the selection of fewer subjects but with more in-depth information, in accordance with the 
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theory (Creswell, 2019a ) which states that the focus of qualitative research is on in-depth 

understanding, not on a large number of subjects. 

Data collection was conducted through three main techniques: in-depth interviews, 

participant observation, and documentation. In-depth interviews were conducted with 10 students 

to explore students' views on entrepreneurship and the Ambition for Freedom they felt. These 

interviews were semi-structured, giving students the freedom to express their views on 

entrepreneurship and the underlying motivations. (Creswell, 2019a ) states that in-depth interviews 

provide space for researchers to explore individual subjective experiences in more detail. 

Participant observation was also used to observe student interactions in entrepreneurship learning 

activities, with the aim of seeing how they apply entrepreneurial concepts in practice and respond 

to activities involving entrepreneurial freedom. Documentation in the form of teaching materials 

and entrepreneurship projects worked on by students was also collected to provide further context 

regarding the material taught and how students applied their knowledge in entrepreneurship 

projects. 

The collected data will be analyzed using phenomenological analysis techniques, by 

adapting Colaizzi's method which is often used in phenomenological research (Colaizzi, 1978). 

The analysis process begins with transcription of interviews and observation notes which are then 

coded to identify important elements related to students' experiences in entrepreneurship and 

Ambition for Freedom . These codes will be grouped into larger themes, which are then analyzed 

to understand the meaning contained in students' experiences. This analysis aims to explore deeper 

meanings about how students interpret freedom in entrepreneurship and how it motivates them to 

get involved in the business world. (Creswell, 2019b) emphasizes the importance of self-reflection 

in phenomenology, so that researchers will continue to reflect on the influence of personal views 

on data analysis and strive to maintain objectivity in understanding students' experiences. 

With this approach, it is expected that this study can provide deeper insight into how 

students of SMKN 1 JETIS Mojokerto interpret Ambition for Freedom in the context of 

entrepreneurship and how it can influence their motivation to start a business. This study also aims 

to contribute to the development of entrepreneurship education at SMKN 1 JETIS Mojokerto by 

identifying motivational factors that can increase students' entrepreneurial interests and actions. 
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4. RESEARCH RESULT 

Description of Phenomenon 

In this study, the experience of SMKN 1 JETIS Mojokerto students who participated in 

entrepreneurship learning showed that Ambition for Freedom played a very important role in 

shaping their entrepreneurial motivation. Most of the students involved in this study expressed that 

they were interested in entrepreneurship because of the desire to gain financial and personal 

freedom. They see entrepreneurship as a way to avoid the limitations commonly found in 

conventional jobs, such as strict working hours or dependence on superiors. This is in accordance 

with the theory of intrinsic motivation which states that the freedom to manage time and business 

decisions can increase a person's satisfaction and motivation to become an entrepreneur (Ristovska 

& Blazheska, 2021). 

In addition, students described entrepreneurship learning as an opportunity to explore their 

own business ideas, develop skills that could give them more control over their lives, and achieve 

their personal goals. Several students also mentioned that they felt motivated to start their 

businesses as an effort to achieve financial freedom, which not only provided economic 

independence but also increased their self-confidence. Most students saw entrepreneurship as a 

more open and flexible path to achieving their dreams, compared to more structured formal 

employment. 

The Process and Role of Ambition for Freedom in Shaping Students' Entrepreneurial 

Motivation 

Ambition for Freedom acts as a strong internal drive in students' entrepreneurship learning. 

This process occurs in several stages. First, students begin to recognize that entrepreneurship gives 

them the freedom to determine their own destiny. They feel they can control their time, take 

advantage of existing market opportunities, and utilize existing resources according to their 

wishes. This supports the view that freedom in entrepreneurship gives students greater control over 

their lives, which is often a deep motivation (Wulandari et al., 2021). Students who have Ambition 

for Freedom are often more willing to take risks and have a greater sense of responsibility for their 

success. 

One example found in this study is students who are involved in entrepreneurship projects 

that allow them to design and manage their own businesses, even on a small scale. They feel great 

satisfaction when they succeed in managing their businesses in their own way. Such experiences 
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strengthen their desire to continue to develop and improve their businesses, and increase their 

confidence in their ability to achieve the freedom they desire. This shows that the ambition to be 

financially and professionally independent is the main driver that directs students to be more 

serious in following entrepreneurship learning. 

Thematic Analysis 

In the thematic analysis, several main themes were found that describe the relationship 

between Ambition for Freedom and students' entrepreneurial motivation. One of the main themes 

is freedom in entrepreneurship as a trigger for internal motivation . This freedom is not only 

limited to aspects of time or location, but also to independent business decision-making. Students 

who feel they have the freedom to choose their business path tend to have higher motivation to 

continue learning and innovating. This is in accordance with the theory of autonomous motivation 

in entrepreneurship, which states that when individuals feel free to make decisions and take 

responsibility for their actions, they are more likely to remain committed to long-term goals 

(Wishnu Wardana et al., 2021). 

Another finding is that entrepreneurial freedom increases students' self-confidence. 

Students who have the freedom to manage their businesses feel more responsible for the success 

or failure of their businesses, which in turn motivates them to continue trying. This is in line with 

the view (Adeniyi et al., 2024) which states that entrepreneurship involves creating and managing 

change, where the freedom to explore new ideas is key to innovation and business growth. 

Discussion 

The findings in this study show that Ambition for Freedom plays a major role in motivating 

students of SMKN 1 JETIS Mojokerto to enter the world of entrepreneurship. This is in line with 

the theory of motivation which explains that intrinsic factors such as freedom, control, and the 

opportunity to develop personal ideas are the main drivers that make students interested in 

entrepreneurship (Popkova & Sergi, 2020). Previous studies, such as those conducted by (Amofah 

& Saladrigues, 2022), also revealed that internal motivation related to freedom in entrepreneurship 

has a significant influence on a person's decision to become an entrepreneur. 

From a practical perspective, these findings can be used as a reference for developing an 

entrepreneurship curriculum at SMKN 1 JETIS Mojokerto. Entrepreneurship education needs to 

emphasize more on the importance of giving students the freedom to manage their own projects, 

explore business ideas, and make decisions related to their businesses. Thus, students will be more 
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motivated to participate in entrepreneurship learning and develop the skills needed for 

entrepreneurship. The implication of these findings is the importance of creating a learning 

environment that gives students freedom and autonomy, and connects learning with real-world 

experiences, so that students can better understand the relevance of entrepreneurship in their lives. 

Learning that is more based on experience and exploration of business ideas will increase students' 

motivation to become entrepreneurs and be better prepared to face the challenges of the business 

world. 

 

5. CONCLUSION 

This study confirms that Ambition for Freedom plays a very important role in motivating 

students of SMKN 1 JETIS Mojokerto to become entrepreneurs. Students who have the ambition 

to achieve financial and personal freedom through entrepreneurship tend to be more motivated to 

learn and innovate. They see entrepreneurship as a way to control their own destiny, both in terms 

of time, decisions, and potential profits. This finding suggests that freedom in entrepreneurship 

not only increases students' intrinsic motivation, but also strengthens their confidence in taking 

risks and managing their businesses. 

Overall, this study provides an important contribution to the development of 

entrepreneurship education at SMKN 1 JETIS Mojokerto. One of the main findings is the 

importance of creating a learning environment that provides freedom and autonomy to students, 

allowing them to explore their own business ideas and make decisions independently. Thus, 

entrepreneurship learning can be more relevant and encourage students to be more serious in 

developing the entrepreneurial skills needed to succeed in the business world. This study also 

provides a basis for the development of a more experience-based entrepreneurship curriculum, 

which can increase student motivation and prepare them to face the challenges of the real business 

world. 
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